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RESUMO

Trata-se de uma pesquisa que estuda o uso de modelos de negd6cios no contexto da
publicacdo de periddicos cientificos eletrénicos de acesso aberto, em que as diferencas
disciplinares sédo consideradas, especificamente quanto as seguintes questdes: velocidades de
publicagdo exigidas, financiamentos e particularidades que envolvem a edi¢cédo de um periddico
cientifico. Tem como objetivo elaborar um modelo que permita identificar os elementos
necessarios para configurar um modelo de negécios adequado a atividade de publicagéo de
periddicos cientificos eletrénicos de acesso aberto, e as relagdes desses elementos com as
diferencas existentes entre as areas do conhecimento. Para tanto, recorre a literatura sobre
modelos de negécios no ambiente eletrénico de uma forma geral, e entdo, adéqua esse
entendimento ao contexto da atividade de publicacdo de periddicos cientificos eletronicos.
Portanto, caracteriza-se como uma pesquisa bibliografica, de orientacdo essencialmente
gualitativa. Como resultado, obtém-se um modelo de negécio para atividade de publicacdo de
periddicos cientificos de acesso aberto constituido de um grupo de componentes sugerido por
Stahler, quais sejam: proposicao de valor, produtos e/ou servicos, arquitetura de valor e fontes
de recursos. A partir desse modelo, chega-se a trés outros modelos, cada qual representando
as particularidades das &areas das Ciéncias (Exatas e Naturais), das Ciéncias Sociais e
Humanas, e das Artes e Humanidades, respectivamente. Conclui que a configuracdo dos
modelos de negdcios para as Ciéncias Exatas e Naturais diferencia-se fortemente em relacéo
as demais areas. J4 quanto entre os modelos de negécios para as Ciéncias Sociais e
Humanas, e para as Artes e Humanidades, ha muitas semelhancas entre eles.
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ABSTRACT

This research studied the use of business models in the context of open access electronic
journals publishing. The research took into account disciplinary differences, focusing on the
following questions: speed of publication requirements, financing, and circumstances
surrounding the edition of a scientific or scholarly journal. It aimed to develop a conceptual
model that depicts the elements needed to set up a business model appropriated to the activity
of open access electronic journals publishing, taking into account the relationship between the
model constituents and disciplinary differences. The literature on business models within the
electronic environment in general has been analysed and adjusted for the understanding of the
electronic journals publishing context. The study, therefore, is characterised as a bibliographic
research, qualitatively oriented. The results allowed the presentation of a business model for
open access electronic journals publishing constituted by the group of elements suggested by
Stahler, namely, value proposition, products or services, architectural value and revenue model.



From this model, three business models has been derived for open access scientific journals
publication, each one representing the particularities of Sciences, Social and Human Sciences,
as well as Arts and Humanities. The major conclusion is that a business model for the Sciences
differs greatly from the other two divisions of knowledge, namely Social & Human Sciences and
Arts & Humanities. On the other hand, there are many similarities in business models for the
Social & Human Sciences as well as for Arts and Humanities.
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